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Noel Thompson - Contributor

Captivated by its natural beauty, the culture and 
friendly people, approximately 50 high-profile U.S. 
based marketers and travel planners with direct con-
tacts to U.S. multi-billion-dollar corporations, have 
expressed their ‘unconditional love’ for Jamaica and 
a commitment to sell the island as a choice destination 
to their clientele. 

The Groups and Conventions department at the 
Jamaica Tourist Board’s (Miami Office) and the U.S. 
based SITE Midwest organization are being credited 
for bringing the group to Jamaica to participate at its 
recent SMART FORUM, held at Secrets Resorts and 
Spas in Montego Bay. The sentiments were expressed 
during interviews with The Western Mirror. 

These travel planners are the architects in secur-
ing corporate incentive trips 
of large groups to pre-selected 
destinations worldwide.

SUSAN BARNES - Cali-
fornia, and first-time visitor to 
Jamaica: “I’m in love with Ja-
maica. Everywhere you go, they 
say welcome home, and being in 
Jamaica I’m home. I feel like I 
could never leave. The people 
are so warm and welcoming. I 
have never felt more genuine 

U.S. TRAVEL BUYERS ‘IN LOVE’ 
WITH JAMAICA AND ITS PEOPLE

attention to my every whim and really making me feel 
comfortable here. I am very appreciative of all the CO-
VID-19 protocols in place on the island, which is to the 
benefit of the locals, as well as visitors.”

LATOYA WILLIAMS - Buf-
falo, New York: “I feel safe com-
ing to Jamaica. It was a seamless 
process applying online for per-
mission to enter the country and 
the response time was quick. I like 
the fact that it is also a require-
ment for every person to have a 
negative COVID-19 test in order 
for us to enter the country. Ev-
eryone wears a mask, your bags 
are sanitized and on arrival at our 
hotel – Secrets Resorts and Spas, 

they were very compliant with all the required protocols. 
I feel safe and I will definitely come back to Jamaica and 
I will be sending my clients here too. Jamaica is a lovely 
place. I have a couple of groups confirmed to visit Jamaica 
next year, so I am excited.”

CATHY HANES - Illinois: 
“I love Jamaica because of the 
people and the culture. They are 
so friendly and warm. I have rec-
ommended Jamaica and Secrets 
Resorts to family and friends. 
The staff are amazing. I appre-
ciate that Jamaica as a whole is 
trying to be as safe as possible 
by observing strict COVID-19 
protocols.”

TIMOTHY GLANZER - Nevada: “I’ve been to Ja-

maica about 10 times and I just 
love Jamaica. It always feels spe-
cial coming back to Jamaica. The 
service, the environment, the food, 
the culture and the people are all 
simply amazing. There is something 
unique about the Jamaican people 
how they treat their guests and 
that’s why I always come back.” 

JEROME WADE - Colo-
rado, and a first-time visitor 
to Jamaica: “I’m a sailor and 
I have travelled to a bunch 
of the islands and I’ve never 
received the level of concierge 
experience I had from the air-
port to the resort. That’s the 
key to creating extra-ordinary 
experiences for a destination 
and its visitors. Jamaica is so 
spectacular and they’re ahead of the competition.”    

DANA WEAVER - Illinois: 
“This is my seventh trip to Ja-
maica and I always feel like I’m 
home. What keeps me coming 
back is the people, the warmth 
they show and the service they 
give to their guests. A place 
like Secrets Resorts, they just 
roll out the red carpet for their 
guests. Jamaica is a great des-
tination.” 
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The Virtual Convention 
of Jehovah’s Witnesses 
continues despite the 

cancellation of nearly 6000 
in-person conventions in 
over 240 lands to eliminate 
the risk of the contagion of 
COVID-19. This “Powerful 
By Faith!” convention is 
being delivered in over 500 
languages with the upcom-
ing release of the fifth of six 
installments which corre-
sponds to the Sunday morn-
ing session of the usual three 
day event. Faith is a powerful 
force for good - It can give a 
person stability now and a 
reliable hope for the future. 
Whether someone has never 
believed in God, has lost 
their faith, or would like to 
strengthen their faith, the 
Bible can help!

DANIEL: A Life-time of 
Faith, the most anticipated 
highlight of the Sunday af-
ternoon program is the finale 
of the two-part feature Bible 
drama, “Daniel: A Lifetime 
of Faith”. All are encour-
aged all to watch the pro-
gram for the climax of this 
faith strengthening Bible 
production on Daniel. Part 1 
is still open for download from 
jw.org, and the equally thrill-
ing Part 2 is now available.   

Few stories have captivated 
Bible readers as much as the 
account about Daniel - a mas-
terpiece of Bible education 
emphasizing the theme of 
faith. Captured and exiled 
to a foreign land as a youth, 
he was pressured to engage 
in activities that would have 
violated his conscience. Would 

Daniel be faithful to his God 
despite mounting pressures 
to abandon pure worship? It 
is indeed faith strengthening 
to see how Daniel reacted to 
temptations, trials and ridi-
cule, and how he was rewarded 
for his faith in God.

“The featured film on Dan-
iel, his life and how even as 
a boy he was faithful to his 
Creator; faithful to his roots as 
an Israelite; as a prophet un-
der several different govern-
ments; and through difficulties 
and tribulations he remained 
faithful.” “No matter what is 
going on around us, whether 
the pandemic or something 
affecting us personally in our 

home, faith can get us through. 
It has the power to see beyond 
the trouble, beyond the crisis 
and to the solution.”

This gripping drama offers 
hope to all in the family who 
can see themselves in the life 
of Daniel. Youths worldwide, 
including Jamaican children, 
suffer many forms of injustic-
es often stemming from peer 
pressure. Like Daniel they 
can be empowered by faith to 
rise above any adversity, not 
allowing their environment or 
situation in life to define them.

The program is available 
for free download at the link 
2021 Convention Program —
Powerful by Faith! | JW.ORG

Jennifer Brown (centre), director of incentives and meetings for all-inclusive resorts at the 
Hilton Resorts in Missouri, USA, engages her colleague Chasley Bradbury (left) in a conversa-
tion on the current and future trends in the incentive travel industry. Paying keen attention to 
the discussion (at right) is John Woolcock, Groups and Conventions Manager at the Jamaica 
Tourist Board’s (JTB) Miami Office. 

Embarking on their 
mission for 2021 to get 
back to travel and connect-
ing the tourism industry, 
several members and spon-
sors of the U.S. based So-
ciety for Incentive Travel 
Excellence (SITE Midwest 
Chapter), along with repre-
sentatives of the Jamaica 
Tourist Board’s (JTB) Mi-
ami Office’s Groups and 
Conventions Department, 
flew into Montego Bay 
for the staging of SITE 
Midwest’s Second Annual 
SMART Forum held at 
the Secrets Wild Orchid 
Resorts and Spas between 
last Thursday and Sunday. 
Our camera captured some 
of the highlights for you.

This unmistakable iconic Brand Jamaica banner was one of 
several, which were strategically placed during the staging of 
the opening of the Society for Incentive Travel Excellence (SITE) 
Midwest four-day Second Annual SMART Forum, held at Secrets 
Wild Orchid Resorts and Spas in Montego Bay from last Thursday 
through Sunday. Proudly promoting Brand Jamaica locally and 
overseas is John Woolcock (right), the Groups and Conventions 
Manager at the Jamaica Tourist Board’s (JTB) Miami office. At 
left is Mary Clare Darland, a Director at Maritz Global Events 
based in the US. 

Powerful By Faith! SMART 
FORUM

“Daniel: 
A Lifetime 
of Faith”

2021 Convention 
of Jehovah’s 
Witnesses
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Did you hear about the best kept secret in Montego Bay... an authentic Jamaican experience, 
spectacular  views, free WiFi, fabulous pool... beautiful lush grounds and minutes from the 

airport, the hip strip, the beaches and the city of Montego Bay.

A must for the discerning business and vacation traveller
3 Leader Avenue, Montego Bay, Jamaica

Tel: 876-952-2875/8628 Email: Verniehouse@hotmail.com

•Ample parking ... great place to hold your events • Wedding •Conference... 
Call now to book your reservation... Verney House Hotel... your three day stay in 
August, September and October automatically awards you a fourth night free…

Verney House Hotel

The Fashion Hut
All 

Merchandise 
Sale

•Bags, •Shoes, 
•Clothes

•Household 
Appliances 
and parts

Shoes 10-50% off
Bags 25% off
School Bags 15%

Men’s and 
Children’s clothing 

10-50% off
Appliances 10%
Stockings including 
support 10% off

27 Market Street
Montego Bay

876-979-3728
876-520-4721.
876-399-0016.

IN SUPPORT OF FRONTLINE WORKERS: Over 80 lunches (hot meals) were donated to the 
Cornwall Regional Hospital (CRH) frontline workers on Sunday, September 5, 2021 by the Janet 
Richards Foundation and its sponsors and support team. Staff members have been putting in 
extra hours since the onslaught of the COVID-19 Pandemic and need the extra support. Here, 
Shawnette Brown Smith (2nd from left) Hospital Administrator accepts the goodies from Janet 
Richardson supported by Sonia Clarke-Bowen and Dr. Anthony Taylor (right).Phillip Green photo

U.S. Incentive Travel Planners selling Jamaica 
Noel Thompson – Contributor
 

Several top incentive trav-
el planners from across 
the U.S. are now formu-

lating marketing strategies 
to promote Jamaica as the 
definitive Caribbean holi-
day get-away destination to 
wealthy corporate American 
conglomerates.

Although the Jamaican 
tourism sector receives about 
70 per cent of its retail travel 
business from the United 
States, the U.S. incentive 
travel niche market, remains 
arguably vastly untapped with 
limitless economic opportuni-
ties to exploit. 

The approximately 50 in-
centive travel buyers (plan-

ners) who are all members 
of the U.S. based Society for 
Incentive Travel Excellence 
(SITE) Midwest organization, 
recently visited Montego Bay 
to experience the Jamaican 
tourism product, as well as to 
attend the staging of the SITE 
Midwest SMART Forum, held 
at the Secrets Resorts and 
Spas. The forum was held in 
partnership with the Groups 
and Conventions department 
of the Jamaica Tourist Board’s 
(JTB) Miami office. 

Buoyed by their overall 
experience of the tourism 
product, the high standard 
demonstrated by Secrets Re-
sorts, the group have com-
mended the JTB for playing 
an integral role in partnering 
with SITE Midwest in making 
their experience an impactful 
one. Accordingly, several of 
the members have collectively 
concurred that Jamaica will be 
an easy sell for them.

Endorsing Jamaica’s tour-
ism product, president of 

SITE Midwest, Ashley Law-
son remarked: “We are so 
happy to have the partner-
ship with the Jamaica Tourist 
Board. Planning travel right 
now can be very hard to navi-
gate. Knowing that we have a 
partner in the Jamaican gov-
ernment that is verse in the 
travel and tourism business is 
just fantastic. What is wonder-
ful about Jamaica is that it is 
already wrapped up in a bow 
and tied up beautifully for 
incentive planners like myself 
to sell. The infrastructures are 
in place, as well as destination 
management companies that 
know how to handle large 
groups. A lot of smaller islands 
don’t understand the group 
business, so Jamaica has a lot 

going for it.”
“Putting the SMART fo-

rum together would not have 
been possible without the 
JTB. Personally, I have had a 
passion for Jamaica, so having 
the JTB by my side will make 
it so much easier for me to sell 
the island,” said Mike Farmer, 
director of sponsorship at Site 
Midwest.

Planner Leslie Beemer, 
who was visiting Jamaica for 
the first time said she had 
started selling Jamaica to her 
clients during her visit. “They 
are so excited about Jamaica. 
Now I have a confirmed book-
ing for a group of 80 for next 
February.”

In her contribution, mem-
ber Jennifer Brown, said it 

was smart of the JTB and 
SITE Midwest to have es-
tablished the partnership to 
bring people to a new desti-
nation to experience it. “As a 
representative of the Hilton 
international brand, I am 
even more excited to sell Ja-
maica as a destination to my 
clients, based on the education 
I gained during the forum, as 
well as my personal experi-
ence of the island and its tour-
ism product.”

Meanwhile, members Em-
ily Carman and Jim Micklos 
have expressed similar com-
mitments. Between them, they 
have several years of experi-
ence in planning and executing 
incentive travel packages for 
numerous clients.

Mike Farmer, Director of spon-
sorship at Site Midwest. 

Ashley Lawson, President of 
SITE Midwest. 

VACANCY
A leading Retail supermarket, located in 
Montego Bay, is seeking application from 

suitably qualified individuals to fill the position 
of a Cashier.

CASHIER
Qualification and experience:
•	Minimum 2 CXC subjects. Ideally 

Mathematics and English
•	Experience in operating cash register and 

handling all forms of tender per company 
policies

•	Basic knowledge of math, weight and 
measures

•	Ability to support and add to team goal

Required Skills:
•	Individual must possess positive attitude and 

high level of punctuality
•	Customer service oriented
•	Excellent interpersonal communication
•	Ability to operate efficiently under pressure
•	Capacity to take ideas when problem arise
•	Ability to work efficiently without or 

minimum supervision 

Application with resume should be submitted 
no later than Thursday, September 30, 2021 to 
cmpsupermarket99@gmail.com or 99 Barnett Street, 
Montego Bay. 
N.B Only candidates that are shortlisted will be 
contacted.

VACANCIES 
IRWIN HIGH SCHOOL

Applications are invited from suitable 
candidates for the following teaching 

positions:
•	THEATRE ARTS AND MUSIC - 
•	 CSEC Level (8 months)  

•	INFORMATION TECHNOLOGY - 
CSEC Level (Clear Vacancy)              

Please send applications to:
The Chairman

c/o The Principal
Irwin High School

Granville P.O., St. James

Email address: irwinhs@yahoo.com
Telephone: 876-601-5701

Only applicants who are shortlisted 
will be contacted.

WILMOT’S ACADEMY
17 Church Street, Montego Bay

Tel:876-403-2599, 876-535-8100
Register now!

PRACTICAL NURSING
15 Months

Do 3 or 5 CXC subjects
with courses.

PHLEBOTOMY TECHNICIAN
4 Months

Do 2 CXC subjects 
with course

LEVEL 3 PRACTICAL NURSING
Need to have level 2 certificate

9 Months
NCTVET

GERIATRIC NURSING
6 Months

Do 2 CXC subjects with course.
BUSINESS ADMINISTRATION

   9 Months. City and Guilds
Do 6 CXC subjects

with courses.
EARLY CHILDHOOD EDUCATION

15 Months
Do 3 or 5 CXC subjects with course

PHARMACY TECHNICIAN 
9 Months

Do 2 CXC subjects with course
BUSINESS MANAGEMENT 

FOUNDATION LEVEL 4
9 Months Diploma ABE

1 CAPE/2CSEC with course 
CONTACT CENTRE OPERATION 

(CALL CENTRE)
3 Months LEVEL 2 ABE Certificate

FRONT DESK CLERK
3 Months CITY and GUILDS

PEDIATRIC NURSING ASSISTANT
4 Months ABE certificate

2 subjects with course
CXC/CSEC Subjects

FOR BEGINNERS,
REPEATERS & ADVANCE STUDENTS

• English Language • POA 
• Mathematics • OA • History •Chemistry 
• H&S Biology • POB • Social Studies
• Info Tech •Physics •Gen Biology

CXC/CAPE Subjects
` • Sociology1

• Communication Studies
Day, Evening and Saturday 


